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Commercial Banks
Share of  Investment OverviewAdvertising 

Monitoring

For the month of January 
2021, NCB edged 
Scotiabank for the 
commercial bank for the 
highest advertising 
investment with only $109K 
in investment difference.

Ad monitoring solutions 
provide the most 
comprehensive data to 
measure ROI and measure 
ad campaigns.

See the full investment report here.

Recent Month Share of Investment
January 2021

Trailing 12 Months Share of Investment
February 2020 - January 2021

Based on Open Rate Value of Broadcast Spot and Press Display Advertising

https://mcusercontent.com/86b3a4248c2aeee5f837b09a3/files/965c86f0-8c11-46ba-a202-b4e878291afd/DRT_ADviser_Commercial_Banks_Jamaica_January_2021_v2.xlsx
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January 2021

Investment by Media Type

Advertising 
Monitoring

When you drill down further, 
you can see the open rate 
spend for each 
competitive brand in your 
industry. Major players such 
as NCB, JN Bank and 
Sagicor invested in all 3 
traditional mediums. NCB 
had the highest investment 
of over JMD$2.1M for TV 
advertising activity. While 
other banks, such as JMMB 
and First Global opted for 
newspaper placements only.

DRT provides  firms with the 
data required to track and 
analyze industry trends in 
order quantitatively assess 
the effectiveness of their own 
marketing and advertising 
efforts  and that of their 
competitors.

 

Company Newspaper Radio TV Grand Total

CIBC FirstCaribbean $348,173 $430,882 $779,054

First Global Bank $76,059 $76,059

JMMB Bank $354,660 $354,660

JN Bank $527,184 $444,360 $492,157 $1,463,701

JNMS (UK) LTD $68,985 $68,985

National Commercial Bank Jamaica $1,323,247 $126,916 $2,169,983 $3,620,146

Sagicor Bank $329,295 $1,450,442 $1,581 $1,781,318

Scotiabank $3,460,560 $134,622 $3,595,181

Grand Total $6,488,162 $2,452,600 $2,798,343 $11,739,106

https://mcusercontent.com/86b3a4248c2aeee5f837b09a3/files/965c86f0-8c11-46ba-a202-b4e878291afd/DRT_ADviser_Commercial_Banks_Jamaica_January_2021_v2.xlsx
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Advertising Investment Comparison 
Make Smarter 
Budgeting 
Decisions

Knowing product- category 
spend allocations across 
media types allows for 
smarter media planning, 
budgeting and forecasting.

The period over period 
comparison reports, show 
how advertisers change their 
spending over a given time 
period. Sagicor significantly 
decreased their advertising 
investments in January 2021 
and JN Bank also made the 
decision to go with less 
placements in January as 
well.

Period over Period: December 2020 vs January 2021

https://mcusercontent.com/86b3a4248c2aeee5f837b09a3/files/965c86f0-8c11-46ba-a202-b4e878291afd/DRT_ADviser_Commercial_Banks_Jamaica_January_2021_v2.xlsx


5

Trailing 12 Months Media Mix
Strategic 
Intelligence at Your 
Fingertips

Marketers need strategic 
intelligence to understand 
their place in the advertising 
space to make more 
informed and precise 
decisions a to maximise 
audience reach and 
impact.

Scotiabank utilised 
newspaper and TV for the 
month of January and JN 
had almost an evenly 
distribution of placement 
across all three media types. 
On the other hand NCB 
invested more in TV and 
newspaper placement with 
only a small amount of ad 
dollars allocated to radio.

See full media type breakdown here

https://mcusercontent.com/86b3a4248c2aeee5f837b09a3/files/965c86f0-8c11-46ba-a202-b4e878291afd/DRT_ADviser_Commercial_Banks_Jamaica_January_2021_v2.xlsx
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Trailing 12 Month Media Mix by Brand
Track Industry 
Spend

Keep track of industry 
investment  with frequent 
updates on advertising 
placement in traditional 
media                                            
(TV, radio and print).

Review how brands have allocated their 
advertising budgets across the various 
media here

https://mcusercontent.com/86b3a4248c2aeee5f837b09a3/files/965c86f0-8c11-46ba-a202-b4e878291afd/DRT_ADviser_Commercial_Banks_Jamaica_January_2021_v2.xlsx
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Advertising Activity by Media House

Filter the results by media house and media type in the full report here

Where are Your 
Competitors 
Advertising?

The majority of the financial 
advertising spend on TVJ 
came from NCB and JN 
Bank. 
Scotiabank mainly placed 
advertisements on the more 
popular radio stations which 
include; Mello, Irie, RJR and 
Zip FM

With access to your 
competitors’ placement 
strategy, managers can 
effectively evaluate 
competitor reach and make 
more informed decisions.

https://mcusercontent.com/86b3a4248c2aeee5f837b09a3/files/965c86f0-8c11-46ba-a202-b4e878291afd/DRT_ADviser_Commercial_Banks_Jamaica_January_2021_v2.xlsx


Advertising 
Monitoring 

Advertising Monitoring

Click the video below to watch a demo of the interactive platform 

https://www.dropbox.com/s/61g0alrqyw0t0jd/Media%20House%EF%80%A2Days%20of%20The%20Week%20Advertising.mp4?dl=0


DRT Communications Limited thrives on coming 
up with creative solutions to meet our clients’ 
objectives. We are constantly innovating, and with 
our cutting edge media monitoring technology, our 
clients know that they can depend on us to give them 
the best measurement and reports.

Reporting is a big part of what we do, because we 
believe that success can’t be measured unless you’re 
actually measuring. Managers must use data to make 
informed decisions. Track every move your brand 
makes in the media. Stay agile! 

We Support Some of  the Leading Brands in the Caribbean!!

Local

Regional

International

We’ve got 
you covered



We look forward to working with you and your team

Raglon G. Wynter
Communications Manager

 (876) 546 6134

CONTACT US
DRT COMMUNICATIONS

Unit 20, Lee Gore Business Centre, 
31 Upper Waterloo Road

Kingston 10
Tel: 876 631 8663

Raglonl@drtcommunications.com
/drtcommunications

@drtcomms

Let’s talk…

“If you don’t measure 
it, you can’t improve 

it”

mailto:raglon@drtcommunications.com

